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Why is this project necessary ? 

Tourist railways tend to be isolated products with few interconnections and 
visibility.  
There are several quality tourist railway products in the world and there are 
people interested. However, sometimes they do not know their existence. 
This provides many opportunities to exploit the products by developing 
networking and looking for synergies between travel and tourism stakeholders. 
That is the reason why this project is attractive and necessary. 

Does the project fit the UIC requirements and the needs of participating companies? 
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Do we need regular meetings 
or a special working group? 

Full discussion/decisions makers 

Plenary committee 

Strategy/proposals makers 

Once a year/on 
demand 



 

• Design and create a promotional platform (website) facilitating 
technical and commercial contacts between potential partners and 
the local tourism industry 

 
• Set up workshops, conferences and studies to analyse best 

practices and assess their portability 
 

• Raise TR2 awareness in an international environment to reward 
best practices and quality projects 

  
  
 

 
 

Planned deliverables  
and strategy for implementation  

  
How will these outcomes be taken forward ? 

Deliverables 

 



Potential working fields: 
 

Market Place 
Sustainable Tourism Indicators 
Quality standards 

Outcomes: 
 

Market Studies 
Handbook/Guide of best practices 
Standardization 

Deliverables 



Website 

Categories 

Keywords 
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Contents 
(maps, video, 
photo gallery) 

Social 
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www.toprail.org 



Website 

Country/ Network information 

Direct Linked to UIC areas 



News and Events 

Contact information 



ST OMT definition 
"Tourism that takes full account of its current and future 

economic, social and environmental impacts, 
addressing the needs of visitors, the industry, the 
environment and host communities" 

Sustainable Tourism 

Action:  Specific workshops on Sustainable tourism by rail 

Outcome: Sustainable Guidelines for Tourism on Railways  



Thank you for your kind attention 
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